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SECTION 1

The Mississippi River Trail
Bikeway Vision

e This section identifies the MRT brand, key messages
about the MRT, and overall objectives, as well as
potential MRT benefits.










SECTION 2

The Mississippi River Trail
Bikeway Setting

 This section helps define the MRT’s national, state,
regional and local identity. You will find a ten state map,
the six destination area descriptions and maps, and tips
for enhancing the local setting in each community.














































SECTION 3

Why Market?

» Use this section to build the case for marketing, identify
critical steps in the process, and outline strategies to help
you create a solid plan.
















SECTION 4

The MRT Product

e Use this section to expand your understanding of the
MRT setting and characteristics. It includes detailed fact
sheets on the MRT's history, bikeway data, connections
to important amenities, and a table comparing
Minnesota’s six destination areas.
















SECTION 5

Target Audience

 Use this section to identify types of bicyclists, types of
bicycling trips, user needs, and other information that
will help you to understand the potential users and
appropriately target your marketing efforts.

























































































































SECTION 8

Supporting Information

» Use this section for support while working out your
individual marketing plan. We've provided a compilation
of samples, templates, and checklists to help you get
started, including a press release, a ride itinerary, ride
ideas, a ride event planning guide, a social media plan,
and lists of bicycling and tourism related websites,
contacts and organizations.
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